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Class specifications are intended to present a descriptive list of the range of duties performed by employees in the class.  Specifications are not intended to reflect all duties performed within the job.
DEFINITION

Performs a variety of analytical duties in support of survey and market research operation; coordinates marketing surveys and research projects; and performs related duties as assigned.

CLASS CHARACTERISTICS

This is a full journey level class within the  Research Projects Analyst series.  Employees at this level receive only occasional instruction or assistance as new or unusual situations arise, and are fully aware of the operating procedures and policies of the work unit.  This class is distinguished from the Senior Research Projects Analyst in that the latter possesses a specialized technical or functional expertise within the area of assignment or may exercise lead supervision over assigned lower level staff.

REPORTS TO

The Research Projects Analyst reports to the Principal Research Projects Analyst and/or the Department Manager, Marketing and Research for direction and assignments.

EXAMPLES OF DUTIES – Duties may include, but are not limited to, the following:

1.
Performs a variety of analytical duties in support of customer survey and market research operations; defines survey objectives; designs survey tools; establishes evaluation parameters; coordinates data collection process, analyzes results.

2.
Coordinates a variety of marketing surveys and strategic research projects; develops implementation plans, goals and objectives; integrates results into overall recommendations.

3.
Coordinates the work of outside marketing research consultants; provides feedback and advice to consultants on an ongoing basis.

4.
Evaluates and performs statistical analysis on outside market research projects; utilizes Geographic Information System to gather information about customer transportation utilization and location; develops and presents reports.

5.
Conducts studies on District ridership markets; analyzes competitive travel modes, fares and costs; makes recommendations for program adjustments.

6.
Reviews and analyzes findings of focus group sessions; integrates findings into results of other research; reports key points and findings.

7.
Designs and analyzes survey measures utilized in a variety of projects; evaluates survey effectiveness; makes adjustments as required.

8.
Responds to management requests for strategic information on competitors, the travel market, ridership segments, market share, and survey statistics.

9.
Responds to and resolves citizen, government, and private organizations inquiries and complaints.

10.
Monitors budget and expenses of ongoing marketing projects; provides budget upgrades as required.

11.
Participates in special committees and task forces as assigned.

QUALIFICATIONS

Knowledge of:
Operations, services and activities of a marketing research program.

Methods and techniques of market research survey development and analysis.

Methods and techniques of statistical, financial, and qualitative analysis.

Methods and techniques of cost/benefits analysis.

Methods and techniques of transportation system analysis.

Current office equipment including computers and supporting word processing and spreadsheet applications.

Geographic information system computer applications and databases.

Related Federal, State and local codes, laws and regulations.

Skill in:
Designing and implementing market research projects.

Analyzing market research and survey results.

Performing marketing research and analysis.

Utilizing computerized databases to produce market research data.

Utilizing and maintaining the Geographic Information System.

Coordinating market research activities with consultants.

Analyzing, summarizing and presenting market research data.

Performing financial and economic analyses for ridership activities.

Working independently in the absence of supervision.

Understanding and following oral and written instructions.

Communicating clearly and concisely, both orally and in writing.

Establishing and maintaining effective working relationships with those contacted in the course of work.

MINIMUM QUALIFICATIONS

Education:
A Bachelor's degree in marketing research, statistics or a closely related field from an accredited college or university.

Experience:
Two (2) years of  (full-time equivalent) verifiable professional market research

analysis experience.

Other Requirements:

Must possess a valid California driver’s license and have a satisfactory driving

record. 

Substitution:

Additional professional experience as outlined above may be substituted for the

Education on a year-for-year basis.  A college degree is preferred.

WORKING CONDITIONS

Environmental Conditions:

Office environment; exposure to computer screens.

Physical Conditions:

May require maintaining physical condition necessary for sitting, walking or standing for prolonged periods of time.

EEOC Code:
02

G:\CompClas\WPFiles\ClasSpec\Group_A\AF231-04 Research Projects Analyst



